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Branding Graphic Design Adobe Illustrator Figma

Interaction Lab Identity Design

The Interaction Lab at the University of Twente provides a space for 
students and researchers to share knowledge across interactive 
technology fields. It is based on three pillars; technology, togetherness 
and research. 

Problem The Interaction Lab at the University of Twente, established in 2022, 
needed to build recognition and stand out within the university. I 
contributed by implementing a unique brand identity across 
Instagram, flyers, business cards, and other materials to boost 
awareness and solidify its position on campus.

Audience Students, professors and researchers interested in interactive 
technologies.

My contribution I was the primary designer of the Interaction Lab, however, I regularly 
met with the previous designer to brainstorm ideas and share 
feedback. 

Business card Flyer Instagram event post

Flyers

Purpose Communicate what the Interaction Lab is and what facilities it offers.

Audience Students, professors and researchers present at conferences or 
visiting the Interaction Lab.

Medium Printed.

My contribution Designing the flyers and incorporating feedback.

Content composition iteration

Final product

Lacks additional information 
on facilities

Lacks enough additional 
information on facilities

Too abstract explanation of 
location

Pillars aren’t most important  
information

Location is clearer but not 
specific enough

Top of flyer feels crampedClear location and specific 
location in building but 
arrows don’t feel on brand

Right side gives additional information 
about the left side while remaining clean 
and visually interesting

The building and floors are communicated

using Interaction Lab design elements

The Interaction Lab pillars are 
communicated using repetitionand 
contrast

Most important contact details are 
provided on the back side

Test print Final flyer Collection of physical promotional material

The final flyer shape 

Concept exploration


I wanted to experiment with a unique flyer shape to help it stand out 
compared to rectangular ones and represent the Interaction Lab 
identity. This was done by using one of the logo corner elements as a 
starting point.

Business cards

Purpose Share contact information of the Interaction Lab at events and 
visitors.

Audience Students, professors and researchers interested in what we do at the 
Lab.

Medium Printed.

My contribution Designing the business cards and incorporating feedback.

Exploration

Front

Back

Iterating on the composition

Final design
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Lacking balance, 
readability and 
hierarchy

Asymmetrical ly 
balanced but 
lacks readability 
and hierarchy

Lacking balance 
but is readable 
and has hierarchy

Lacking balance 
but is readable 
and has hierarchy

Asymmetrical 1/3 
composition 
balance and 
hierarchy

Cut out corner to add playfullness

Clean logo focussed design

Review Information is very cramped

Unnecessary icons

Frontside features only the logo

All information is present

Instagram redesign

Purpose Enthuse viewers to join Interaction Lab events,  communicate 
practical information, share research.

Medium Instagram.

Audience Students; specifically those studying Creative Technology and 
Interaction Technology or interested in interactive technologies.

22:27

interactionlabutwente

Before

No unique identity of the feed nor of 
individual posts

After

Unique identity fitting the Interaction Lab brandbook

22:27

interactionlabutwente

Research explanation video

Monthly overview

Event

Event recap video

Did you know post

Ideation
Overview of the different types of posts for which a unique design needs to be made.

EventsExplaining 

research video

Did you know?

New equipment

in the lab

Event recap video
Pictures

Monthly overview

Announcements

Types of posts

Grid to align elements

Clean and sleek

Elegant dark mode

Moodboard

Exploration and iteration

Figma board exploration of designs for different types of posts with feedback and improvements in the 
comments.v

Final designs

Templates for the first page of an events post Templates for the second page of an events post for more info

Template for monthly events overview post

date‘MONTH’ EVENTs

Title of the event 
Description

XX/XX

Title of the event
Description

XX/XX

Title of the event
Description

XX/XX

Title of the event
Description

XX/XX

Background layer communicates the monthly theme

Placeholder for the date, guiding the eye here using colour contrast

Interaction Lab design element for recognisability

Template for ‘Did you know’ and event recap post

It was a two-player space 
combat game developed for 
the PDP-1 minicomputer.

Unity is widely used to create 
games for various platforms, 
offering powerful tools for 
designing and developing 
games of different genres.

April 4th, 19:30 at Citadel T200.



Attend our Unity 101 Workshop and 
make your first game in Unity!

Would you like to learn

more about 

? 
game


development

Citadel Tower Room Sign up required

DID 

YOU 

KNOW?

The first video game ever 
created is often considered to 
be 'Spacewar!' developed in 
1962 by Steve Russell and 
others at MIT. 

Plain pictures

An element of the Interaction Lab 
logo in the corner to enhance 
recognisability and not disrupting 
the image

Announcements

Interaction Lab design element 
in the corner provides space to 
give additional information

Reels

Picture in the background gives

information on the video content

Different icon for each type of event

Light blue overlay to make post stand out

against the darker ones in the feed

Most important information in the

middle so it is readable from the feed

that crops portrait videos to square

Recap of Interaction Lab redesign

Business card Flyer Instagram event post

Tea bag
Tea bag design made for a course project where we developed a VR 
experience for the Curacao exhibition at the National Archive in The 
Hague. These tea bags where given to the participants at the end as 
a reminder of the experience.

Stamp
Book stamp designed for Mette, the name means pearl and sun.

Minimalistic depictions
Malika Favre inspired illustrations of daily life.

Expressive illustration 
Digital charcoal illustration.

Playful doodles
Expressive character illustrations.

Wellbeing weeks promotion
Designed during my student job at the Student Union to promote the 
wellbeing week activities.

National park De Veluwe
Minimalistic illustration of national park de Veluwe in autumn.

Card
Illustrated cards for friends describing their personalities or interests.

Illustrations Adobe Illustrator Procreate

Illustrations

This project shows illustrations made for various professional and 
personal projects.

The task at hand

Student Alpha

Exploration and Iteration

Purpose Support the promotional of the Student Alpha course by improving 
awareness among students.

Audience Students that are interested in religion. 

Medium Instagram posts and printed flyers.

My contribution I designed all content using the existing Student Alpha colour palette.

Requirements Spark curiosity and enthusiasm with the tagline “Is there more?”

Communicate practical details: time, date, and title

Create a welcoming feel for open, approachable discussions on 
life’s deeper meaning

Version 1 Honing in on eliciting mystery

Version 2 Light mode

Version 3 Explore instagram carousels



Instagram offer a unique opportunity to show content across the 
screen horizontally through carousels. This opens up the possibility 
not only to communicate more information, but also to tell a story and 
engage the user through it. I explored these possibilities by thinking 
out of the box and exploring the mystery behind the question “is there 
more?”. 

Version 4 Visualise the evenings

Review Too dark: eliciting mystery in a horror type of way

Intriguing tagline plays major role

Review Possibly too abstract

Attention grabbing

Student Alpha offers students in Enschede a 9-week course covering 
the basics of the Christian faith through video lectures and group 
discussions. The course explores life’s big questions such as the 
purpose of life, the existence of God, and the meaning of existence 
together with other curious minded people while enjoying a shared 
meal.

Review Possibly too abstract as it does not visually communicate the 
content of the evenings 

Fresh and intriguing

Review Possibly does not feel very personal

Visualises the content of the evenings

Version 1 - Black background text does not fit with white and red palette

Version 2 - Cleared the area around the foreground white text to give more breathing 
room and contrast 

Implementation

Before

R epeated use of imagery

Content not readable from feed

Not intriguing

After

E very post is unique

Content understandable from feed

Intriguing

Branding Graphic Design Adobe Illustrator Figma

22:27

studentalpha_enschede

Final verdict Each version presented unique advantages and disadvantages that 
complemented each other effectively when combined. Consequently, 
one option from each category was selected by the marketing team.

22:27

studentalpha_enschede

21
Posts

161
Folowers

392
Folowing

Student Alpha Enschede
Community
NL & ENG
studentalpha-enschede.nl
Ask meaningful questions about life

Folowing Message Contact

Alpha 2024 Try Spring Winter

Motion Design Adobe After Effects Adobe Illustrator

Motion design showreel

The following video (also found here https://youtu.be/PfXhZi3PrNo) 
presents a compilation of previous motion design work I have done, 
ranging from university projects to freelance motion graphic work, the 
work with timestamps can be found below.

Content
0:02 Yellow building appears and rotated in ‘fake’ 3D: inspired by 

architecture in Norrköping, the city I lived in for 4 months as part of 
an Erasmus exchange programme during my bachelor

0:08 Talking planet:  explainer video for an animation and storytelling 
course

0:10 Space bottle with growing plant inside: personal skill development 
project

0:14 Glass filling with water: personal skill development project

0:16 Bald guy coming to life: personal skill development project

0:19 Freelance animation project for Webappdesigners

0:23 Suitcase filling with toys: explainer video for a university project start-
up idea for glow in the dark badminton rackets.

0:34 Freelance animation project for Webappdesigners

0:42 Black Lives Matter: animation and storytelling course

0:59 Rocket: explainer video for a data physicalisation course project

1:02 Exploded view of a panel: explainer video for a human centred 
design course 

1:07 Identifying a meteorite: explainer video for an animation and 
storytelling course

https://youtu.be/PfXhZi3PrNo
https://youtu.be/PfXhZi3PrNo
https://youtu.be/PfXhZi3PrNo

